Program Description (Item 2, 6 Bullets of Information)

Item 2, Bullet 1 (Synopsis)
We are filming a documentary about the production of a lip-syncing contest and the effect the contest has on its contestants.  

Item 2, Bullet 2 (Treatment)

With video-sharing sites like YouTube.com, lip-synching videos are more popular than ever.  People want to see other people embarrassing themselves, having a good time, or actually performing a great rendition of a song.  Our production crew is very interested in such things, and wants to make a film about a lip-synching contest.  We all like to have fun and think that a comedic approach to a fun topic will be very appealing to a wide variety of people.


Our documentary will be about 10 minutes in length.  We will cover preparations for the lip-synching contest and the contest itself, with a short follow up afterwards.  We want to show how a contest can affect people’s lives.


The documentary will take a light-hearted approach to the lives of the contestants in a lip-syncing contest.  We can’t know our exact theme at this point because the each subject will respond differently to the results of the competition.  We have dynamic set of subjects, so we are sure to capture a wide range of emotions that can be sculpted into a compelling documentary. 

Because we want to capitalize on the popularity of online video sharing sites such as YouTube, the style of our film will be very raw.  An over-produced piece would lose credibility among our target audience.  There will be more cinematic photography during performance parts of the film, but it is all part of creating a spectacle of the lip-syncing contest.

The film will take on a mix of 1st and 3rd person points of view.  We want our footage to feel real so that viewers can experience emotions similar to our subjects, but the camera will not be treated as a character.  The changes in perspective will correspond with different settings such as practicing at home versus performing on stage.


We will be shooting on DV tapes in standard definition 16:9 for the film.  Because our film is comedic and we want it to feel “indie”, this look will be expected form our target audience.  This also means we can work on a smaller budget than if we were shooting HD or film.  We want our production to be respected though, so we are using excellent equipment like a steadycam for some of the production.  All editing will take place in Final Cut Studio.  It is cost-effective compared to other solutions such as Avid, and we are very experienced with Final Cut.  

Item 2, Bullet 3 (Target Communities)

This program will be targeted at a few specific communities and audiences. The primary audience would be those who enjoy offbeat and atypical forms of media. However, this program could also be marketed to the reality show audience as a new approach to the genre. The primary audience for this program is rarely accommodated in network and basic cable television, as their tastes tend to differ from those of the mainstream audiences. In order to reach this audience, we intend to release our program via the internet. In addition, the internet also provides the potential to expose our program to a wide array of auxiliary audiences.

Item 2, Bullet 4 (Known to Communities)

Here at Purdue University in West Lafayette, we are known as part of the small facet of film students that occupy this campus.  Our charisma and creativity is welcomed and mostly appreciated.  We are respected as artists, students and friends.  Students and citizens alike have enjoyed our productions, and support our endeavors whether it’s here on campus or back home in our local communities.  We are trusted because of our respect and graciousness towards the communities in which we live and work.  And for those who do not know us, and have not discovered that they can trust us as well, we will prove to them that we are worthy of their praise and confidence.  We will show them our dedication, our pride, and our respect for their community.  We hope that they will know our names, and that we gain their trust and respect.  The people of a community are nothing without the community behind it, so we need the Purdue University campus, and the West Lafayette community to support our work, and maintain the same loyalty to us, as we have and will continue to give them.
n
Item 2, Bullet 6 (Current Status)
We are currently in the pre-production stage of the documentary process. We’re filling all the roles in casting, specifically trying to find out who will be in our judges panel and any other potential lip syncers. We’re also finalizing up the details with our projected shooting dates in the Hall of Music and who will fill in various spots on our crew. Since a member of our team is the TA for IDIS 491F Technical Video Production, we hope to be able to use some of his students for the entry-level labor in exchange for lab hours for them. We also hope to shoot using the gear from the Hall of Music Video Production.    All of these details will be finalized shortly and we hope to move into physical production within the next 4-5 weeks with all shooting done before Thanksgiving break. 

Item 3, Bios/Resumes

Bios:

John Cessna, Director of Photography and Second AD
John spent his younger years making home movies and taking pictures. Upon graduation from high school, he ended up at Purdue University studying film and photography. While there, John ran the gambit on crew assignments, ranging from producer, actor, writer, to still photographer. With an extensive knowledge of film and photography production, John plans to merge these skills into the role of director of photography, in addition to picking up a fair share of the workload in the second-AD spot. 

Bradford Oman – Producer

Bradford has always been fascinated with the film industry since he was a kid.  Once in high school he acted upon his fascination, and focused on harnessing his skills as an actor, writer and filmmaker.  Partaking in several local media productions and constantly learning about production, Bradford took the next step and decided to major in film studies.  His extensive knowledge of filmmaking qualifies him to properly tackle the job of producer, and hopefully provide a learning experience that he is always ready to have.

Danny Purdue – Editor, First AD

Danny will be doing camera work during production of the documentary, then editing the documentary in Final Cut Studio in post-production. A veteran of MooTV and Hall of Music Productions, Danny brings a wealth of pre, shooting, and post-prodction experience to the table, including a vast knowledge of shooting, directing, and editing live musical performances. He is truly an essential member of the production.

David Steffen - Director

David first became interested in filmmaking in his teenaged years. Although he had produced a few short films in high school, David did not consider filmmaking to be much more than a hobby. Upon his arrival at Purdue University, David realized that his interest in filmmaking could translate into a career in the film industry. David possesses great enthusiasm for this project, and he hopes to gain additional experience throughout the production process.

Item 4, DVD of previous work
